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Abstract 
The phenomenon of gentrification, driven by the presence of the creative 
class, is a consequence of the global implementation of the Creative City 
concept. Bandung has adopted this concept, and one of the areas 
developed by the creative class is the Cihapit Market area. This article 
examines how the "creative" community, specifically Kopi Pasar Los 
Tjihapit, sustains its business amidst gentrification through a 
placekeeping strategy. Participatory qualitative descriptive research 
methods were employed to explore the role of architectural space as part 
of the placekeeping strategy. Five strategies were identified: 1) zoning to 
support maintenance, 2) collaboration spaces for various partnerships, 3) 
space flexibility through collective decision-making, 4) collaborative 
spaces to encourage community involvement, and 5) coordination of all 
aspects to preserve the public market character. In conclusion, the 
success of creative placekeeping strategies in architectural spaces 
combines non-technical aspects such as community enthusiasm with 
technical aspects such as the arrangement of physical architectural 
elements. 
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Introduction 

The discourse on Creative City produces a paradox: on one hand, it aims to 
leverage the creative economy for urban development, while on the other, 
it is suspected to be part of the neoliberal agenda, leading to gentrification 
(Mendes 2013). Conceptually, a Creative City is expected to enhance the 
economic value of a place through the movement of people utilizing 
creative competencies and cultural knowledge (Florida 2002). However, 
what often transpires is that as the economic value of a city area increases, 
the creative class with lower incomes is replaced by investors seeking 
greater profits, resulting in gentrification. 
 
The issue of gentrification as a consequence of Creative Cities is prevalent 
in various cities worldwide. In Hamburg, Florida's concept of utilizing city 
space for artists' activities in the Gängeviertel has actually led to a decline 
in artists' income as they cannot compete with investors. In New York, local 
artists who generated economic activity in the area were displaced 
because they could not afford the rising rent prices caused by the influx of 
investors (Kostic, Kostic, and Dinic-Brankovic 2018). 
 
The Creative City concept is also present in the city of Bandung. Despite 
criticism regarding the suitability of this city as part of the Unesco Creative 
Cities Network and the alleged influence of large capital forces behind it, 
numerous communities operate "creatively" even without the label 
"Creative City" (Ekomadyo, Martokusumo, and Ardiani 2020). One such 
community is the Los Tjihapit Market Coffee community, which operates 
creatively in creating urban spaces. Their artistic competence in space 
production significantly contributes to the "creative" image of Cihapit 
Market in Bandung City, attracting new consumers to visit this market. 
Consequently, many similar facilities have been developed by investors 
with significant capital in the Cihapit Market area and its surroundings, 
potentially leading to gentrification and impacting the sustainability of the 
Los Tjihapit Market Coffee business. However, with various creative 
strategies, including the use of architectural spaces, Kopi Pasar Los Tjihapit 
can still thrive amidst pressure from various new brands developing similar 
businesses in this area. 
 
This article aims to uncover how the economic endeavors of a "creative 
community" can withstand gentrification. Through a "placekeeping" study, 
we analyze the strategies implemented by the Los Tjihapit Market Coffee 
community to maintain business continuity through various "creative" 
activities. By examining strategic practices to withstand business 
pressures, we hope to gain insight into the role of architectural space in 
fostering a locally-based creative economy. 
 
The creative class, gentrification, and creative placekeeping 
In the book "The Rise of the Creative Class," Florida (2002) argues that the 
creative class is one of the primary drivers of economic growth in urban 
areas and has the ability to enhance the vibrancy and attractiveness of 
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cities through three categories: technology, talent, and tolerance. 
According to Florida, cities with a high percentage of creative class 
residents experience significant growth in creative communities and have 
substantial economic and social potential. The influx of the creative class 
into large cities is propelled by factors such as "authenticity" and the 
opportunities present within the city. 
 
Florida's ideas have garnered significant criticism because they are 
perceived as contributing to a pattern of gentrification affecting low-
income communities, minorities, and indigenous residents of the city. The 
term "gentrification" was first introduced by Ruth Glass in 1964 and further 
developed by Tinsel (1996), who defines it as changes in facilities and 
economic activities resulting from the development of areas targeted at 
higher-income groups to create a more homogeneous population, both in 
terms of symbolic and economic status. Gentrification is considered a 
significant concern for creative movements as it can lead to the 
fragmentation of the creative class and the alienation of residents with 
lower socio-economic status, particularly in urban areas designated as 
creative districts (Booyens 2012). 
 
The concept of "creative placekeeping" emerged as an alternative to 
"creative placemaking," particularly due to its implications for 
gentrification. Coined by Wild et al. (2008), "creative placekeeping" refers 
to the activities aimed at maintaining a place so that it retains its 
significance and can be enjoyed by future generations. This involves 
maintaining quality and implementing long-term management. 
Placekeeping and placemaking activities are mutually supportive, dynamic, 
and continuous processes: the placekeeping process preserves and 
enhances the quality of the place created by placemaking. Dempsey and 
Burton (2012) elaborate that placekeeping encompasses holistic 
indicators, including maintenance, partnership, decision-making, 
community engagement, investment, policy, evaluation, and coordination. 
 
To elucidate the aspect of "creative placekeeping" in the strategy of the 
Kopi Pasar community, several additional approaches are utilized for 
support. In analyzing the maintenance aspect, Chandler and Lewis's (2011) 
theory concerning building design facilitating maintenance is employed. 
For analyzing indicators of partnership and community engagement, the 
theory of community sustainability influenced by works from Putra and 
Agirachman (2016), Agirachman and Ekomadyo (2017), the theory of sense 
of community by McMillan and Chavis (1986), and Designing Creative 
Space by Katja Thoring (2017) are employed. Furthermore, in analyzing 
decision-making and coordination indicators, the space flexibility theory by 
Kronenburg (2007) and Geoff (2007) is utilized. 
 
Los Tjihapit Market Coffee confronts gentrification 
Los Tjihapit Market Coffee is a coffee shop situated within Cihapit Market, 
Bandung. Cihapit Market itself is located within an environmental cluster 
established during the colonial period, where economic activities 
flourished, led by Chinese traders who established shops and conducted  
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trade in Cihapit. This attracted local traders to occupy the vacant spaces 
behind the shops and begin constructing informal markets, eventually 
forming a people's market (Wiryawan 2012; Ekomadyo et al. 2018). In 
1985, the Bandung City Government constructed a permanent building for 
Cihapit Market, which was later renovated in 2006 (Bandung City Market 
Management Service 2007). Presently, Cihapit Market is renowned as a 
traditional market offering high-quality daily goods, targeting consumers 
from the upper-middle class residing in the central area of Bandung City. 
Cihapit Market possesses its own charm as a traditional market. Several 
commodities have gained fame, such as Warung Mak Eha, Surabi Cihapit, 
and Cake Block Cihapit, which serve as attractions of Cihapit Market as a 
small-scale, informal, and temporary tourist destination (Ekomadyo, 
Santri, and Riyadi 2018). 
 
The historical background of the utilization of Cihapit Market space, which 
originated from adjacent empty spaces (Kurniawan, 2012), illustrates how 
Cihapit Market evolved as a center of community activity, formed 
spontaneously and informally. Like markets in general, architectural 
aspects develop to accommodate the informal relations of people's market 
activities; hence, markets as economic spaces also function as social and 
cultural spaces (Ekomadyo 2019). This social informality shapes the 
character of Cihapit Market, transforming it into a cultural space. 
 
By the end of 2014, creative movements began to emerge at Cihapit 
Market, one of which was initiated by Los Tjihapit Market Coffee. Los 
Tjihapit Market Coffee embodies the spirit of resilience in the market, a 
place where people seek livelihoods and self-understanding. Initially, this 
movement was spontaneous but gained momentum and succeeded in 
revitalizing the market. The initiators of Los Tjihapit Market Coffee aimed 
to engage in new business activities and assert their presence. The market 
location was chosen due to its affordable rental price and strong socio-
cultural context. 
 
Kopi Pasar Los Tjihapit is a small café nestled in a corner of the market, 
offering simple drinks. This café boasts a unique ambiance with walls 
adorned with posters of creative arts and cultural activities. The interior 
elements, serving as the backdrop for the initiators, signify the strong bond 
between Kopi Pasar Los Tjihapit and artists, journalists, and the cultural 
community of Bandung. In addition to its daily consumer service, Kopi 
Pasar Los Tjihapit also serves as a platform for informal community 
discussions. The café operates in an organized manner, embodying the 
spirit of social advocacy through informal connections with activists and 
local cultural communities. This has drawn public and political attention, 
garnering support for the creative activities they organize. The informality 
that characterizes Los Tjihapit Market Coffee at Cihapit Market 
underscores the absence of architectural intervention in the activities and 
spaces created. Despite occupying a corner space in the market, Los 
Tjihapit Market Coffee has managed to survive due to the loyalty of its 
consumers and the community it serves. 
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The success of the "creative movement" at Los Tjihapit Market Coffee in 
attracting the masses has also led to increased interest from several 
investors in investing capital in the Cihapit Market area. Consequently, a 
gentrification phenomenon has emerged, characterized by the entry of 
large brands selling in front shop areas and inside the market. While the 
presence of investors does contribute to economic growth, it can also 
monopolize the market and ultimately displace communities that have 
previously operated businesses (see figure 1). 
 

 
 
These concerns motivate this community to develop strategies to address 
the dominance of economic capitalism as this region develops. Unlike 
similar business spaces, Kopi Pasar Los Tjihapit has the advantage of being 
a socio-cultural space rather than solely a space for economic transactions. 
Its foundation as a community-based cultural space enables it to thrive in 
competition with larger brands. 
 
This strategy is reflected in the architectural spaces of Los Tjihapit Market 
Coffee, with significant support from loyal consumers and communities 
engaged in its activities. Through an examination from a "placekeeping" 
perspective, this strategy will be outlined, illustrating how architectural 
space contributes to the Los Tjihapit Market Coffee's survival strategy 
amidst the gentrification phenomenon in the surrounding area. 
 

Methods 
The research was conducted using qualitative-descriptive research 
methods with a participatory approach. A literature review was conducted 
to establish the analytical framework used in this research. Several 
Creative Placekeeping indicators from Dempsey were employed as a 
reference for the initial framework for interviews. Participatory qualitative 
studies were chosen because the Creative Placekeeping approach is still 
relatively new for research, so studies involving direct involvement in the 
place are considered the most appropriate. Data collection methods 
included observing the place directly or indirectly via social media, as well 
as engaging in dialogue with the management and visitors of Los Tjihapit  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 1 
Map depicting the distribution of 
Big Brand stores and the location 
of Los Tjihapit Market Coffee 
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Market Coffee. The visitors here are quite unique because they are highly 
involved in the development of Los Tjihapit Market Coffee, forming a 
natural community in this place. Therefore, data collection through 
observations and dialogue was informal and flowed naturally, consistent 
with the characteristics of this place. 
 

Result and Discussion 
Analysis of the concept of creative placekeeping at Los Tjihapit Market 
Coffee 
Facing the pressure of gentrification, Kopi Pasar Los Tjihapit has developed 
various strategies, including those related to architectural spaces. Through 
placekeeping studies, several of these strategies were successfully 
revealed. The aspects of placekeeping that form the framework for the 
study are maintenance, partnership, decision-making, community 
engagement, and coordination. In the Creative Placekeeping concept, 
these aspects encompass technical aspects, such as physical spaces, and 
non-technical aspects dealing with social issues. From here, several 
strategies for utilizing the architectural spaces of Kopi Pasar Los Tjihapit in 
ensuring its business continuity can be mapped out: 1) zoning that 
supports maintenance, 2) collaboration space for various partnerships, 3) 
space flexibility based on joint decisions, 4) collaboration space that 
triggers community engagement, and 5) coordination of all aspects 
according to market characteristics. 
 
1) Zoning conducive to maintenance 
Maintenance is one of the placekeeping criteria related to the daily 
condition, quality, and cleanliness of a place (Dempsey and Burton, 2012). 
According to research by Chandler and Lewis (2011), one design criterion 
that facilitates maintenance is the layout of building elements. In market 
buildings, this layout can be identified through the zoning of traders and 
supporting facilities. 
 
The traders at Cihapit Market are divided into three zones: wet food, dry 
food, and other traders. The wet food and dry food zones are located on 
the east side, near the main entrance and loading and unloading areas, 
while the other trader zones are mostly spread on the west side of the 
market (see figure 2). Los Tjihapit Market Coffee is situated in another 
trader's zone, specifically in the southwest corner near the side entrance 
of the market. Visitors can access Los Tjihapit Market Coffee freely without 
being hindered by loading and unloading activities. Trading facilities in this 
area consist of kiosks that can be closed after operating hours to prevent 
the entry of animals that may carry diseases, such as cockroaches, mice, 
and flies. 
 
The separate location of Los Tjihapit Market Coffee ensures that its 
activities are not disrupted by rubbish, unpleasant odors, and muddy road 
conditions typically found in wet food trader areas. The management also 
makes regular maintenance efforts to clean the corridor area around the 
kiosk, enhancing visitor comfort. Therefore, maintenance strategies at 
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Kopi Pasar Los Tjihapit can be easily implemented and have been 
successful due to the strategic zoning arrangements and the efforts of the 
management. 
 

 
 
2) Space for diverse collaborations 
The sustainability of a community in a particular location is significantly 
influenced by the activities and associations conducted (Putra and 
Agirachman, 2016; Agirachman and Ekomadyo, 2017). Existing activities 
can foster partnerships between multiple stakeholders, facilitating 
cooperation in utilizing the area. Such collaboration is crucial for ensuring 
the long-term management of the location and constitutes one of the 
criteria for placekeeping (Dempsey and Burton 2012). 
 
Throughout its journey, Los Tjihapit Market Coffee has experienced 
continuous growth owing to the regular activities and gatherings organized 
by the existing community. Its primary activities include music concerts 
and open discussions. In 2022, music concerts were held three times, 
featuring events such as "Lazy Sunday," "Perhaps Music Concert," and 
"Aisle Music." Meanwhile, discussion activities occurred three times, 
including "Golosor Times Edition 3," "Book Discussion," and 
"Decolonization of Education" (figure 3). 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 2 
Zoning at Cihapit Market 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 3 
"Perhaps Music Concert" event 
at Los Tjihapit Market Coffee 
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In the book "Designing Creative Space" by Katja Thoring (2019), it is 
explained that several spatial characteristics influence user productivity in 
creative and innovative activities. Some of these characteristics are 
present in the space created at Kopi Pasar Los Tjihapit. These spatial 
features include elements that provide stimulation (source of stimulation), 
encourage the transfer of information (knowledge processor), and include 
activity support facilities (process enabler). 
 
Los Tjihapit Market Coffee functions as a stimulation center (source of 
stimulation) with visual and olfactory stimuli. Visual stimulation is provided 
by the interplay of light and materials. The lighting in Los Tjihapit Market 
Coffee is a blend of natural light from the open hallway and warm-colored 
artificial light in the indoor corridor. Olfactory stimulation is delivered by 
the aroma of coffee emanating from the coffee-making bar located near 
the corridor in the market. These stimuli are sufficiently rich to raise 
awareness of the space while still maintaining the individual's 
concentration. 
 
Los Tjihapit Market Coffee exhibits characteristics of a space that fosters 
the transfer of information (knowledge processor) and knowledge. This is 
evident through the presence of a 2 x 1 m wall within Los Tjihapit Market 
Coffee. This wall displays documentation of collaborative activities and 
moments from these activities, allowing visitors to engage with the 
content while seated in the designated area. Additionally, posters outlining 
the agenda for upcoming activities are strategically placed in the bar area, 
adjacent to the wall display. This feature encourages discussions among 
visitors or between visitors and employees (figure 4). 
 
Another characteristic is its role as a process enabler, providing spatial 
structures, facilities, and furniture that support event activities. The spatial 
structure, with height differences and corridors, allows the space to be 
used as a stage for activities. Los Tjihapit Market Coffee also offers an 
empty wall that can serve as a wall panel when there is no activity, but can 
be used as a projector screen during events. Additionally, there are extra 
microphones and chairs available for use in case of activities. 
 
The characteristics of the creative space established at Kopi Pasar Los 
Tjihapit signify that it is more than just a physical space. This environment 
serves as a platform for the community to channel ideas, create works, 
facilitate knowledge exchange among individuals, and provide exposure to 
the wider community. Creative activities can thrive because the space at 
Kopi Pasar Los Tjihapit fosters creativity and enhances the productivity of 
its users. 
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3) Flexibility in space through collaborative decision-making 
The activities at Los Tjihapit Market Coffee are highly diverse and complex, 
yet the available space is rather limited. The existing spatial layout consists 
of a 2 x 2 m kiosk with access through a 2 m hallway. To accommodate 
activities within this constrained space, Kopi Pasar Los Tjihapit employs the 
principle of spatial flexibility. In architecture, spatial flexibility refers to the 
ability of a space to adapt to the needs of its users (Kronenburg 2007), 
incorporating principles such as adaptability, universality, transformability, 
movability, and responsiveness (Geoff 2007). At Kopi Pasar Los Tjihapit, the 
architectural strategy for flexibility is implemented through adaptable 
dimensions, layout, and function of the space. 
 
The strategy of dimensional flexibility involves adjusting the size of the 
area to accommodate various activities. Since its establishment in 2014, 
Los Tjihapit Market Coffee has experienced a gradual increase in its area. 
The flexibility principle applied here is the transformable and universal 
principle. By utilizing surrounding kiosks to modify the space 
(transformable), the existing area can be adapted to meet various needs 
(universal). The increase in area comprises two types: permanent and 
temporary. Initially, Los Tjihapit Market Coffee consisted of only two 
kiosks, serving as a bar area and seating room. By the end of 2019, an 
additional kiosk was added to serve as a library area and reading room. 
Temporary expansions in the area occur during specific events with the 
community. The additional kiosk is positioned in front of the permanent 
kiosk. Of course, the usage of additional kiosks is adjusted based on the 
availability of empty kiosks (figure 5). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 4 
Bulletin board at Los Tjihapit 
Market Coffee 
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Figure 5 
Diagram illustrating the process 
of expanding the area of the Los 

Tjihapit Market Coffee kiosk 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 6 
Flexibility of layout at Pasar 

Cihapit 
 

 
 
The layout flexibility strategy involves utilizing corridors for various 
activities. The corridor between Cihapit Market kiosks measures 2 m wide, 
with 0.4 m of trading space on both the right and left sides, marked by 
black ceramic lines. This additional trading space is tolerated by market 
managers, maintaining a circulation space of 1.2 m, meeting the minimum 
requirements for market corridors. The flexibility principles applied here 
are movability and adaptability. Movability entails elements in the space 
that can be adjusted, while adaptability involves the adjustment of fixed 
and non-fixed components. Los Tjihapit Market Coffee frequently utilizes 
the corridor area with black lines as a seating area. Managers relocate 
chairs and furniture to create a broader stage and seating area (figure 6). 
 

 
 
The functional flexibility strategy involves adapting the function of space 
for various activities. The principle of responsiveness is applied to enable 
the space to meet the ongoing spatial needs of activities. Changes in area 
and layout are also implemented to support changes in function within the 
existing space. In daily use, two kiosks serve as a bar, sitting room, library, 
and a circulation area. This space is utilized for interaction activities as well. 
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During certain activities or events, the function of this space changes. The 
sitting room adjacent to the bar transforms into a performance area, while 
the corridor becomes a seating area (figure 7). 
 

 
 
The flexibility strategy at Kopi Pasar Los Tjihapit transcends mere physical 
changes. It involves non-physical elements, such as joint decision-making 
among stakeholders with strategic roles. In the dimensional flexibility 
strategy, the manager of Los Tjihapit Market Coffee coordinates directly 
with stakeholders, including other kiosk owners, to create a wider space 
for accommodating activities. In the layout flexibility strategy, there is 
manager tolerance in creating corridors that anticipate additional trading 
space. 
 
4) Space for interaction that fosters community cohesio 
The presence of activities and events at Kopi Pasar Los Tjihapit regularly 
indicates well-established user relationships. Users may come from 
communities that use Kopi Pasar Los Tjihapit for regular collaboration, as 
well as visitors from outside the community who utilize the space as a 
gathering place. The participation of these users is essential to keeping Los 
Tjihapit Market Coffee vibrant and active. To create and maintain a thriving 
community, existing platforms must effectively cultivate a sense of 
community for both types of users (Osmond 1957). 
 
The existing space should be conducive to making both community users 
and visitors feel comfortable and interested in interacting with others. In 
Los Tjihapit Market Coffee, there are several characteristics that enhance 
user relations. According to Mr. Bayu, the initiator, these characteristics 
serve as triggers for interaction and encourage visitors to stay for an 
extended period. These characteristics will then be examined in more 
detail from an architectural perspective. 
 
The characteristics that foster this interaction are evident in everyday life 
when Kopi Pasar Los Tjihapit does not hold special community events. The 
activities typically involve chatting and discussions among the 
management and regular visitors who are familiar with each other at Los 
Tjihapit Market Coffee (figure 8). According to McMillan and Chavis (1986), 
strategies to maintain a sense of community are necessary to ensure that 
each member's voice is heard, their needs are met, and emotional 
relationships are established within the community. 
 
 

 
 
 
 
 
 
 
 
 
 
Figure 7 
Functional flexibility at Cihapit 
Market. 
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Figure 8 
Social interaction among visitors 

at Los Tjihapit Market Coffee 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 9 
The floor plan layout of Los 

Tjihapit Market Coffee is narrow 
yet open 

 
Table 1 

The space and interior design of 
Los Tjihapit Market Coffee 

 
 
 
 
 
 
 
 
 

 
Based on interviews and direct observations, the management and visitors 
engage in casual daily community life, such as chatting freely and sharing 
snacks with one another. This behavior is facilitated by the characteristics 
of the Los Tjihapit Market Coffee space, which is narrow and unrestrictive, 
allowing visitors who are close to each other to mingle more easily. 
Consequently, conversations between visitors can be easily heard by 
others. In addition to the spatial layout, the interior arrangement of tables 
and chairs at Kopi Pasar Los Tjihapit promotes a sociopetal setting, evident 
in the use of round tables and bar areas that surround the presenters 
(figure 9 and table 1). 
 

 
 

No.  Rooms Layout Interior 

1. Main room 

 

 

Centering bar 

 
Circular table with 
centrally positioned 
chairs 

 



 Creative Movement and Anti-Gentrification: Learning from Los Tjihapit Market's Coffee in Bandung 

 

63 

 
 

No. Rooms Layout Interior 

2. Ruang baca 

 

 

 

Circular table with 
centrally 
positioned chairs 

 

 
5) Coordination of all aspects in accordance with market characteristics 
The four aspects described must be interrelated and ensure they do not 
overlap or conflict; hence, coordination is crucial. Coordination at Kopi 
Pasar Los Tjihapit is achieved through various means, such as transforming 
the space from daily interaction to one that can host various creative 
events. Regular maintenance of spaces and informal additions are also 
exampling of coordination. 
 
Naturally, the concept of creative placekeeping is informally applied at Los 
Tjihapit Market Coffee. This informality arises from the coexistence of Los 
Tjihapit Market Coffee activities with traditional market activities already 
taking place at Cihapit Market. Historically, Cihapit Market originated from 
buying and selling activities in leftover space, gradually evolving into a 
market with a permanent building. The informality of its historical 
development is what attracts consumers to this market. Similarly, Los 
Tjihapit Market Coffee has informally developed into a socio-cultural space 
where discussions attract consumers and the community, fostering loyalty 
to this place. 
 

Conclutions 
Los Tjihapit Market Coffee is a coffee shop that embodies the spirit of 
creative resilience in the business world, amidst the presence of large 
brands at Cihapit Market. The strategy devised to maintain consumer 
loyalty involves ensuring that the space remains comfortable and serves as 
a hub for interaction and collaboration among consumers. This strategy 
aims to establish Los Tjihapit Market Coffee with a strong identity and 
character, thus maintaining the trust of its loyal consumers. These findings 
align with Dempsey and Burton's (2012) theory on the concept of creative 
placekeeping, which emphasizes efforts to sustain a place through focus 
on maintenance, partnership, decision-making, community engagement, 
and coordination aspects. 
 
The role of architectural spaces is prominently evident, particularly in how 
the strategy of Los Tjihapit Market Coffee maintains the value and quality 
of the place. Selecting a kiosk location in the dry area of Cihapit Market, 
separate from the wet area, clearly facilitates store maintenance and  
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provides comfort for consumers. The spaces are informally designed to 
accommodate community activities through various spontaneous 
collaborations (partnerships). Additionally, the space is arranged flexibly 
by prioritizing joint decision-making. The spatial layout evidently supports 
community interaction and attachment to the place, which can be realized 
through effective coordination in all aspects. 
 
The role of architectural spaces is prominently evident, particularly in how 
the strategy of Los Tjihapit Market Coffee maintains the value and quality 
of the place. Choosing a kiosk location in the dry area of Cihapit Market, 
separate from the wet area, clearly facilitates store maintenance and 
provides comfort for consumers. The spaces are informally designed to 
accommodate community activities through various spontaneous 
collaborations (partnerships). Additionally, the space is arranged flexibly 
by prioritizing joint decision-making. The spatial layout evidently supports 
community interaction and attachment to the place, which can be realized 
through effective coordination in all aspects. 
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